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Terminals Facilities where passengers embark and disem-
bark transportation services.

Trunk routes Point-to-point air service between primary 
hub markets.

U.S. Department of Transportation (DOT) Organization 
within the U.S. government charged with establishing 

the nation’s overall transportation policy, including 
highway planning, development, and construction; 
urban mass transit; railroads; aviation; and waterways.

VIA Rail Canada The marketing name for Canada’s pas-
senger train network, which is a combination of the 
passenger rail services of Canadian railroads.
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